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DISCLAIMER

Forward Looking Statements

This presentation contains forward-looking statements with respect to the business, financial condition, and results

of operations of EVS and its affiliates.

These statements are based on the current expectations or beliefs of EVS's management and are subject to a

number of risks and uncertainties that could cause actual results or performance of the Company to differ

materially from those contemplated in such forward-looking statements.

These risks and uncertainties relate to changes in tec
concentration on one industry, decline in demand for t
timely develop and introduce new technologies, products and applications, and loss of market share and pressure

on pricing resulting from competition which could cause the actual results or performance of the company to differ
materially from those contemplated in such forward-looking statements.

EVS undertakes no obligation to publicly release any revisions to these forward-looking statements to reflect

events or circumstances after the date hereof or to reflect the occurrence of unanticipated events.



AGENDA
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08:30 - Welcome

09:00 - CEO Introduction

09:15 - EVS as a value company

10:00 - EVS as a broadcast solution leader
11:00 — Coffee break

11:15 - EVS healthy & profitable growth
12:15 - Lunch

13:15 = Visit of HQ & demos

14:30 - CEO closing

14:45 - Drink

15:00 - End of the day =VE



AGENDA

TN, NN TSNS TSNS TS TS S S S S T

08:30 - Welcome

09:00 - CEO Introduction

09:15 - EVS as a value company

10:00 - EVS as a broadcast solution leader
11:00 — Coffee break

11:15 - EVS healthy & profitable growth
12:15 - Lunch

13:15 = Visit of HQ & demos

14:30 - CEO closing

14:45 - Drink

15:00 - End of the day =VE



EVS AS A VALOMPANY

1. Longterm growth

2. Profitability

3. Strong balance sheet

4. Strong dividend

5. ESG

6. EVS as avalue creator

7. Relative performance of share price versus peers
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FOCUS ORROFITABILITY

Price increase policy Profit margin % evolution

2 price increase cycles announced in 2022: GM evolution (in %)
A 6% in February 2022 o = - - - trend 2016 - 2020
A 4% in September 2022 - -

. . - - 70%
Price increases modelled to offset cost price increases of 68%
components and absolute impact of inflation. 66% ———

64%

Impact price increases generally visible after 4-6 months. :f,:

2016 2017 2018 2019 2020 2021 2022 CSS

—G M e—GM% excl BER

Profitability improvement by solution Profit margin € evolution

YTD 2022 improvement by solution: GM evolution (in Mio€)
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FOCUS ORROFITABILITEBITPERFORMANCE
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STRONG BALANGHEET

10

250%

200%

150%

100%

50%

0%

Valuation (€)

35.000,00
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15.000,00

10.000,00

5.000,00

Liquidity ratio's
241%

36% 35% 4% 35% 42%

27%

2016 2017 2018 2019 2020 2021 2022

e | jquidity ratio : Cash ratio (total cash/current liabilities)

e | jquidity ratio NWC/revenue

Inventory Evolution

mmm Finish P
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e Total
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Profitability ratio's
60% 55%
50%
40%
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20%

10%

14%

0% 5o
2016 2017 2018 2019 2020 2021 2022

e Profitability ratio: Return on equity (EBIT/equity)

e Profitability ration: Return on capital employed (ROCE) (EBIT/capital employed)

Historical cash allocation

60.000
50.000
40.000
30.000
20.000

10.000

0
-10.000° %16 v ” 2021 Nozz

-20.000

W Net cash from operating activities W Net cash used in investing activities

M Net cash used in financing activities ® Other (forex)



DIVIDENNIELD
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Evolution dividend and payout ratio
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A Dividend policy for the years 2022-2024 underbuilds the growth ambitions of EVS:

| 2021 | 2022%%* | 2023%%* | 2024***

Base dividend
Additional dividend 0,5
Total dividend 1,6

3,00

2,50

2,00

1,50

1,00

0,50

9,0%

8,0%

7,0%
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0,0%

Evolution dividend vyield

6,6%
5,4%
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I I ] I
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0,5
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* Subject to market conditions
** Subject to approval from AGM

2014

2015

2016

2017

1,1

2018

2019

2020

8,1%

2021



CORPORATE SOCIAL RESPONSIBILITY & SUSTAINABILITY =V=

We practice and demonstrate our commitment to our team members, our communities, and the environment every
day, through practical & engaging initiatives that truly make an impact.

Investments in renewable Targeted initiatives in sport, Actively engaged in over 80 A caring company
energy sources and education, technology and social and cultural projects culture
sustainable offices diversity each year

Build the right thing, build the thing right and build it for the future !

12
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INCREASED FOCUS ON ESG -

for 2022 (including
metrics & targets)

5 ldentification & Assess & priorities JL Define EVS' () Define EVS’ goals

v classification of EVS fob our selection of sustainability
materiality '“' materiality strategy

N

NS
RO\
g\.’b\“ N\
%\\eﬂao\\'ﬁl
5 ;

First sustainability report well
appreciated by some
shareholders and customers!




I .
ESG - THE TEAM HAS GROWN ... AND IS MORE DIVERSE =VE

Board of Leadership Sustainability

Directors team team

The team

BOLOGNE, Loic

Head of Workplace & Procurement

VERLAIME, Sebastien

Head of Marketing & Communications

CZORNIAK, Dounia HOSPIED, Valerie
§ Deputy CPO \i Head of Corporate Digital Transformati...

g

CASTIN, Martin BOUFFLETTE, Delphine

Innovation Engineer Head of Group Accounting

0
E SKILBECQ. Kristel - BAYERS, Nicolas
Senior Executive Assistant Head of Legal p
BOSAK, Yvan RILEY, Dylan . OCULA, Julien
. Senior HR. Cfficer d System Engineer _ Solutions Manager
EISELE, Manfred MAGERA, Floriane
o VP Sales, DACH Innovation Engineer

GARNIER, Alix

Software Engineer

¢ ‘@

MICHIELS, Suzanne (Ext.)
HF Trainee

DENGIS, Jeanne (Ext.)
HR Trainee

&




EVS MATERIALITY MATRIX

Medium High

Low

Stakeholders Priority

A

Low

Internal Business Priority

Medium

High

ENVIRONMENT GOVERNANCE

Energy requirements of EVS Suppliers ESG practices
products & solutions

13 r-securit
Recycled input materials used Cyber-security

(%]

Sustainable sourcing of 14 Local suppliers

materials

Ca

15 Sustainable supply chain
Climate changes and major
incidents

IJ'J

SOCIAL

5 Well-being of team members High importance for

external stakeholders

Diversity & inclusion and for EVS business

{workforce) Medium importance for

external stakeholders
7 Local social contribution and for EVS business
Low importance for
external stakeholders
and for EVS business

&  Talent management

Attraction and retention
of talents

w

o

Anti-discrimination

1 Customer experience



CORPORATE SOCRHSPONSIBILITRATINGS
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MARINE SIMONIS - EVS ESG AMBASSADOR

Marine, a young belgian freediver.
She started this discipline only 4 years ago
but already beats all the records.

All-Hands /2022
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EVS AS A VALUREATOR

EVS value creation is high EVS multiples are low

EVS multiples are low in history
despite record high revenues and order book

8,33 9965| 1399 1551 98,12 27,98% 1078.4%
2 |Melexi 2,66 963| ms89| - 21,52 23,25% 63% 708,7% Valuation table
3 |Picanol - 19,98% 518,2%
FY to 31/12 (EUR) 12/15 12/16 1217 12/18 12/19 12/20 12/21
WDP 4,20 19,00 451 3,07 20,44 17,13% 28% 386,3% P/E adjusted 16.4 12.7 18.4 8.9 15.5 30.6 7.1
6  |Lotus Bakeries 169,63 639,89 | 19566 | - 795,55 16,71% 25% 369,0% EV/Sales 333 297 362 2.20 255 195 152
= EV/EBITDA adj. 111 7.9 111 8.2 9.2 14.0 48
7 |Brederade 31,59 125,45 508 - 131,43 15,32% 6% 316,0% EV/EBIT adi, 1 04 1 01 s 304 c7
EV/NOPAT 14.2 9.9 14.2 10.7 135 35.8 6.6
8 |sofina 101,12 33788 1862| - 356,48 13,43% % 252,5% EV/IC 5.1 7.1 6.0 34 3.0 18 2.1
9 |Resilux 36,63 o260 3087 - 123,47 12,92% 36% 237,1% ROIC/WACC 538 4.7 32 23 0.5 31
EV/IC over ROIC/WACC 12 13 11 13 35 07

. _ , Source : Kepler Chevreux
EVS consistently present in the belgian record tables

based on 10yrs value creation (4th in 2021): EVS multiples are low compared
11x in the top-3 out of 15 years Vs competitors

Name Ticker Mkt Cap | EV/This | EV/Next

- (EUR)| Year Est Y Est

ONDERNEMING Value creation Stock value/yr EBIT EBIT
— oo oo Average 18.988] 12.81] 1164
P EVS BROADCAST EQUIPMENT S.A.  |EVS BB 32093 827 898
Melexs 3% 7% AVID TECHNOLOGY INC AVID US 1178] 17280 1476
Picanol 20% 20% BELDEN INC BDC US 29680 973  9.53
EVS 18% -3% ) EVERTZ TECHNOLOGIES LTD ET CN 836.57M 1212 10.68

WDP 17% 24%

Source : Value Square Asset Management Source : Value Square Asset Management



RELATIVE PERFORMANBERPRICE

Evs Broadcast Equipment SA (EVS-EB)
1213152021 to 11212022 Daily) Highc 114732 Low: 8889 Chg: £.11%

EV5 Broadcast Equipment (EVS-BRU) —— Awvid Technology (AVID-US) —— Everiz Technologies (ET-TSE)

)




EVS AS A VALOMPANY

1. Longterm growth

2. Profitability

3. Strong balance sheet

4. Strong dividend

5. ESG

20
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VIDEO PRODUCTION IS GROWING FAST AND BROADCAST EQUIPMENT MARKET IS GROWING BASED ON 3
TRANSFORMATION DRIVERS, OFFERING GROWTH OPPORTUNITIES FOR EVS

Video Streaming Market Report Scope

s Depending on the

Market size value in 2022 USD 70.59 billion . .
Revenue forecast in 2030 USD 330.51 billion G FOYVth of «b FOidCBSt different market ana I.yS IS,
Growth rate CAGR of 21.3% from 2022 to 2030 eq ul p ment market » 1
Base year for estimation 2021 from 4.43BUSD in 2020 broadcaSt market 1>

| , - till 6.13BUSD in 2026 estimated to grow
https:/[WWW.grandwewresearch.comhndustry—analyS|S/V|de0— 5 660/ CAGR 0 0
streaming-market 6670 between 2% and 6%
Global Video streaming market = CAGR in the next 5 years.
g rOW| n g 2 ’I . 3 0/0 CAG R fro m 2 U 2 2 to 2030 https://www.mordorintelligence.com/industry-reports/broadcast-equipment-market

A EVS proposes a convergent platform to share the

More content produced infrastructure/resources for multiple productions
with less equipment A EVS proposes tl_ered levgl solutions (Signature P.ure/
quip Essential] for different kinds/budgets of productions

Broadcast Market is being reshaped with:

A new production methods
(e.g. remote production)

A EVS partners with IT/IP leading manufacturers to build

A new architectures And Underlying joined solutions, combining broadcast specific products
infrastructure moving to with COTS switches (e.g. Cisco,Arista) and COTS HW (e.g.
(e.g. convergent platforms, IP, SW]) 9 Intel Nvidial

IP/IT/Cloud A

EVS partners with cloud vendors to sell hybrid solutions

A EVS proposes new business models since 3 years, evolving

New business models ~ from CAPEX to OPEX

A EVS enhances the panel of business models with on-
demand online activated licenses based on « EVS Credits »

A new business models
(e.g. on-demand)

arising

GROWTH OPPORTUNITIES




VIDEO PRODUCTION IS EXPLODING ON MANY PLATFORMS AND EVS EXPECTS =V5
TO CAPTURE A FRACTION OF THIS GROWTH

, -O
™ BBCNews -

prime .
video atv
1

. : - Live Corporate events
Major live content providers

produce more & different content/formats
for different platforms

23



NEVER BEEN AS EASY TO PRODUCE CONTENT —
NEVER BEEN AS COMPLEX TO PRODUCE SUCCESSFUL CONTENT =V3

More competition, More platforms, More Complexity

L
“

- Technology
0 More pixels & frames

0 More source formats

0 More Gfx capabilities
(AR/VR/XR]

0 More automation

\

la

Gfx (XR) 0 More distribution

~\
Automation %

Decoder X Gfx (VR) Playout X formats
Jecoders SRR - Practices

4 > ©

Decod Gfx (CG .
ceosel s(EE 0 More creativity
Playout 0 More interactivity
o More rules to manage
\. 0 More automation to

master

0 More tones to adapt

In 2000, broadcast was driving workflows o

Today, platforms are driving workflows



EVEN IF REMOTE PRODUCTION WAS PERCEIVED 5 YEARS AGO AS A FACTOR NEGATIVELY =\VE5
IMPACTING THE NUMBER OF UNITS SOLD, THE RISK DOESN'T MATERIALIZE TODAY

5 years after the start of the first significant
Remote Production wave:

A Different hubs have been deployed and active
in different regions of the world where:

A connectivity supports the remote
production model

A the costs are affordable and/or supported
by telco sponsoring

A OBVans initially planned to become less
equipped or redundant are still being
upgraded since:

A UHD-4K appears to be a limiting factor of
the model (requiring much more
bandwidth)

A connectivity is a limiting factor in some
venues for HD or FHD - even in very well
covered countries, requiring to keep
equipment at hand when required

e.g. Australian NEP hub where EVS has been a pioneer in 2017

25



EVS BUSINESS IS LINKED TO VOLUME OF LIVE PRODUCTION, =V
MORE THAN TO BROADCASTER’S REVENUES

Orange renews $356M deal for rights of
1950's 1960-80's 1990's 2000's 2010's 2020's Amazon Pushes Into Europe With La Liga and UEFA club competitions
. Roland_Gal—ros Streaming Il'l Fral'l(:e As per reports, the renewal of the sublicensing agreement has been agreed upon at a
Terrestip ————07—0m7m7m208mZBHMM——™ ™ |~ 92 | whooongSssemilion
March 8, 2022
Distribution | ©?'€ Aol d Maior L
technologies | ... ppie an ajor League
: Baseball to offer
IPTV > ! o .
: "Friday Night Baseball”
1
Free-To-Air > ' Fans can tune in to two games on Friday nights during the
. ! regular season, available only on Apple TV+
Business Pav-TV > H
Models y e
. 1
Bund“ng Sports media Aghis market size in Marth Amerca fram 200S 1o 2023 {in bllkon U.S0
dalaral
Broadcasters
Business Telcos
Players
oTT - »

Whatever the way live content is distributed,
Whatever the business model,
Whatever the business player, |
the value of live content only increases! IIIIIII
BIG TECH CONTRACT 22! [ ”




BIG TECH CONTRACT 22 =V

/" 's move Into has sparked a chain
reaction in the broadcast industry, where broadcasters and
live service providers are looking to expand their
production capacity while investing in future-proof
technology.” Serge Van Herck

/ Big Tech contract 22 is

A 10 years agreement » , EEE ST

With a major US-based broadcast and media production
company (LSP)

Including CAPEX, a plan for further extensions and an
/' Which
confirms EVS position as a

proves in the capabilities of EVS to deliver the right
solutions in the

brings for both parties




HARD TO MONETIZE NON-PREMIUM SPORTS =V5

At DAZN, we tried secundary sports and tertiary sports, thinking

« These sports can't work on Pay-TV but since there are 17 million hardcore
badminton fans, we will get 9% to sign-up »

.. and you've only got 300.000 people (1.7%]...

None of that stuft works. What works is the top of the pyramid rights for
events that people have to see.

John Skipper
Former Executive Chairman at DAZN

- Former ESPN President
(quote from a slide presented by Devoncroft at NAB 2022

28



PREMIUM SPORTS CONTENT IN HOME COUNTRY TRYING TO SPREAD ABROAD =V=

NFL GERMANY AS AN EXAMPLE

NFL makes history in Munich

Published: Nov 17, 2022 at 10:39 AM

Commissioner Roger Goodell arrives in Mumch ahead W
1 of Seahawks-Buccaneers International Series matchup

The National Football League's (NFL) first-ever regular season international game in
Germany took place last Sunday (Nov. 13) as the Tampa Bay Buccaneers met the Seattle
Seahawks in this historic game.

NFL Munich Game: By the Numbers

Aallianz Arena solebut, home to Bundesliga side FC Bayern Munich
AViost-watchedNFL Network'snternational game on record in the United States with
more than5.8 millionviewers (does not count OTA viewing in Tampa and Seattle)
AGerman broadcastdProSiebersaw arecord-breaking 2.7 million viewersvatch the
game, just behind 3 la8uperbowls

AAZN Germanygonfirmed the game was the most viewed single NFL broadcast, aft
Super Bowl, on their streaming platform

Aranatics the NFL's exclusive event retail operator for Europe, has confirmed that ga
daymerchandisesales at the Allianz Arena were theghestever recordedfor an NFL
game outside of the US

ANFL Germara  Kodz Sediaraffic

29



TECH TRENDS =V5

Soume Devoncinft 20727 Bag Beoadcas! Survey

IP networking & content delivery |
Multi-platform content delivery (OTT, web, mobie e... | /1 By far
4K/ UHD |
Remote production (REM!) |
Improvements in video compression efficiency | GGG .
, Move to automated workfows [ #7 No major step up
Cloud computing / Virtualization [ NG
Artificial Intelligence / Machine Leaming | GGG
Cyber Security I
5G I
High Dynamic Range (HOR) [ #9 New entry
Virtual Production (Volumetric) | GGG
ARNVRMetaverse [
Transition to multi-channel / immersive audio | N GGNGEGE
Targeted / Programmatic advertising [ N k DN
Next generation broadcasting (ATSC 3.0, DvE T-2 .. | N GG
Reduction in carbon emissions / other green initiati.. [ TN
Outsourced operations (playout, transmission etc.) | N GN

Blockchain [N
€» DEVONCROFT

2022 Big Broadcast Survey Global Trend Index

Impacts EVS Trends highlight 30



SOLUTIONS TO COPE WITH COMPLEMENTARITY =V 5
BETWEEN « UNCOMPRESSED » AND « COMPRESSED »

High quality of images

Compress
@distribution

FHD 3.000Mbps
4K 12.000Mbps

Compress Mbps
(dproduction

O 8-20Mbps |:|
A .0

Lower quality of images

For compress at production:
Cloud becomes more relevant
Lower entry barriers in terms of technology
Broader market of live production

WORKFLOW/SOLUTION REMAINS KEY

31



BROADCAST & CLOUD FOR IN-VENUE PRODUCTION =\VE5
CLOUD HAS LIMITED APPLICABILITY

= On-prem
S Premium
O
.5 ________________________________________________________________
(@)
-
(O
= On-prem
Secundary

Bandwidth in venue

32



CLOUD IS NOT THE PANACEA IN TERMS OF PRICING

/ Some companies having reached mature
traffic (steady & predictable) are now
switching back from cloud to on-prem
datacenters because of pricing

/ Cloud vendors are now starting to
Increase prices.

/ 3-years initial strong rebate program
alaways come to an end.

/ Major clients did compute that cloud
archive was double price vs LTO local
systems.

/

However, once users established steady and predictable demand patterns for their
applications, the benefits of the cloud evaporated, he said. By continuing to operate in
the cloud, Basecamp was sometimes paying an "almost absurd premium" for computing

capacity they in all likelihood would never need.

Basecamp decamps from cloud: 'Renting
computers is (mostly) a bad deal’

Why does it always rain on renters, asks CTO?

A Lindsay Clark Thu 20 Oct 2022 14:00 UTC

Listening to the vendors, the analysts, hell, even the government — the direction of travel
is obvious. All your server-side computing resources will move to the cloud, like it or not.

Bucking that inevitable trend, however, is David Heinemeier Hansson, CTO of project
management platform Basecamp.

"Renting computers is (mostly) a bad deal for medium-sized companies like ours with
stable growth. The savings promised in reduced complexity never materialized. So we're
making our plans to leave,” he explained.

For Basecamp, the cloud made sense for simple, low traffic applications, where
complexity was nixed by starting with fully managed services. The model also offered
advantages when there are wild swings or towering peaks in usage. "There's nothing like
the cloud when that happens, like we learned when launching [email service] HEY, and
suddenly 300,000 users signed up to try our service in three weeks instead of our
forecast of 30,000 in six months,” he said.

However, once users established steady and predictable demand patterns for their
applications, the benefits of the cloud evaporated, he said. By continuing to operate in
the cloud, Basecamp was sometimes paying an "almost absurd premium” for computing
capacity they in all likelihood would never need.

"It's like paying a quarter of your house's value for earthquake insurance when you don't
live anywhere near a fault line," said Hansson, adding, "Yeah, sure, if somehow a quake
two states aver opens the earth so wide it cracks your foundation, you might be happy to
have it, but it doesn't feel proportional, does it?"

Ll vnimomt min dm mviticizn oo cleasd cmomamnmine umen maadiines Talhecmons maaemime s Haoe
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BROADCAST & CLOUD FOR PERMANENT PRODUCTION SETUPS =\VE5
CLOUD PRICING MAKES IT IRRELEVANT FOR REGULAR USAGE

Balanced computing

=

©

> -

=3 On prem &
+ private

k datacenters
K°

Utilization

34



SUBSCRIPTIONS & ONDEMAND, NOT ONLY FOR CLOUD =\VE=

v Yesterday, our customers were acquiring in CAPEX their

: : Infrastructure dimensioned to cover the peaks,
sometimes renting additional equipment to rental
companies.

Today, thanks to SW approach, EVS is developing a
JOPEX ................................................... mechanlsm Of On_Demand_ACtlvatlon lICenSGS [ODA]
: : that will unlock additional capacity or functionalities for

CAPEX a limited period of time on the same hardware, possibly
! Siscrioiine addressing low-budget customers.

Priced for average

The future reality
35



MANY FACTORS TEASING OUR CUSTOMERS =\VE5
FOR UPGRADING THE INSTALLED BASED

/ Support of new XT-VIA features
- UHD
—~ More 1080p channels

/ Additional features of LSM-VIA

- Programmability

Migrate installed base

_ Menyehortedts from XT2, XT3, XT4K
/' Support of complementary workflows

- XTRAMOQOTION

- Integration with Cerebrum towards XT-VIA
/' Support of new business models

~ On-Demand Activation (ODA)

/ End-of-Support of XT3

- Extension of support is charged

36



COMBINING PRODUCTS TO CREATE THE PERFECT SOLUTIONS =V

7 . ,,
LiveCeption - y/ Medialnfra
Live production, replays and Production asset management Routing and infrastructure
highlights solutions that solutions for fast and easy solutions to control and
elevate the fan experience content turnaround process all media workflows

+ Faster integration thanks to workflows integrated with 100+ tech partners
+ Better integrated products for higher efficiency of operation

+ Leveraging certified workflows for solutions with broader scope

37



PRODUCING A SPORT EVENT
CAMERAS CONNECTED TO AN OBVAN FULL OF EQUIPMENTS

A This picture: 4 cams only

A Classicoin BE: 12-16 cams

A Champions league top

match: 30-40 cams

A\ Superbowl (US football):

100+ cams



LET'S VISIT ATYPICAL OBVAN

|

] Highlight op = g o=y
Truck Engineer ,,ﬁ ,,!’ : TV Director J 3
————— u — ﬁL
TECHNICAL CONTROL MULTIPURPOSE ROOM j E_@
PRODUCTION

[ ] | | H

il
& Control System for
E Truck Engineer

Cerebrum
& Strada

1 switcher panel
for the TD

LSM for
« EVS operators » & highlights

+ Much more equipments




THE SUPERBOWL COMPOUND AND ...
REMOTE PRODUCTION FOR ONE OPERATOR DUE TO COVID

5 Trucks (Multi unit), 3 0B Companies and ... 1 Hotel Room during covid



LSM-VIA LAUNCHED IN 2020 - THE NEW EVS REMOTE FOR REPLAY & SLOW MOTION ...

From the legendary EVS remote to LSM-VIA

Adoption/Adaptatio .
a matter of minute

4 S EEEEER BB

SREEE RERAER
SEEE
R

iR L 1]
VmEEmEm Dom

Keeping the best of the legend: And further enhance it with:

A Same feeling with jog & lever A IP & scalability
A Same functions A Touch screen, shortcuts & programmability

A Same robustness A Many more functions for more convenience

For easier remote production, faster highlights & custom workflows



MEDIACEPTION - A SERIE OF APPS FOR THE DIFFERENT KINDS OF OPERATORS
FOR FAST TURN-AROUND CONTENT FROM INGEST TO PLAYOUT

/ SEARCH / CREATE /L0G Y

~/ IMPORT
JOBS ASSET MANAGER LIVE EDITOR LLOGGER PLAYOUT CONTROLLER EVS/LSM OPERATOR POST-PROD EDITOR

< Production apps EgPost-Production>
VIA platform

APPS

INGEST TRANSCODE TRANSCODE PLAYOUT




MANY DIFFERENT FUNCTIONS AND JOBS LINKED TO MEDIACEPTION
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